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BUZZFEED BY 
THE 
NUMBERS

+200M monthly uniques to BuzzFeed.com 

18 offices and 1,500 employees globally 

+50% BuzzFeed.com visits international  

Content in 6 different languages 

11 international editions 

+70% of BuzzFeed is on mobile devices



 
WE ARE ON 
EVERY 
PLATFORM, 
NOT JUST  

OUR OWN.



BF O&O
Video
Other Distributed

WE HAVE

GLOBALLY ACROSS PLATFORMS EACH MONTH

8 BILLION VIEWS

Jan 2014 March 2017



UK BRAZILFRANCELATIN AMERICA GERMANY
9M+ 800K+1.7M+ 502K+ 8M+

TASTY IS NOW  
THE LARGEST  
FOOD NETWORK  
IN THE WORLD.

JAPAN
524K+



We’re bigger 
than the 
Beliebers and 
the BeyHive.

64M

78M

77M

28M



Experimentation 
is at our core

Content changes rapidly 

Our audience changes too 

Platforms evolve 



How do we keep making great content?



WE TREAT 
CONTENT 
CREATION 
LIKE A 
SCIENCE.
We conducted 100+ 
experiments on 
Facebook Live. We 
used our learnings 
to make “The 
Watermelon.”

simple, 
straightforward 
premises work

audiences like 
stunts

anticipation 
keeps viewers 

watching

+

+

800K+ concurrent viewers!



IMAGINE 
BUZZFEED 
AS A 
MASSIVE 
FEEDBACK 
LOOP.
Every piece of content 
we produce returns a 
set of data and 
learnings.



WE LEARN

TIMES A DAY!



OUR FEEDBACK 
LOOP TEACHES 
US THE BEST 
WAYS TO TELL 
A STORY. 

We have a huge 
repository of best 
practices on titling, tone, 
topics, and more. We call 
these frames!



How do we keep learning?



SHOW 
CONTENT 
CREATORS 
WHAT’S 
WORKING

Trending dashboard 
shows popular 
posts across 
Facebook in real-
time



PROVIDE 
TOOLS 
WITH SMARTS

Tools targeted at  
specific tasks with 
a little data 
science



PUSH INSIGHTS 
OUTS

Bots notify 
content creators 
where they are (in 
slack)



Automate What 
We’ve Learned
Learnings become 

bots and dashboards 



Our content creators are constantly 
experimenting 

We use technology to provide them a suite 
of tools to measure how they are 
connecting with their audience
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https://dashboard.buzzfeed.com/

